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Everything is news … 

to somebody.

The question is: Who cares? 

The bigger the number that care, the 

bigger the news. 



So you might have to decide… 

- Is it parish bulletin news?

- Is it community newspaper news?

- Is it Florida Catholic news?

- Is it Miami Herald/Sun-Sentinel news?

- Is it Channel 10/Channel 23 news?

- Is it CNN/New York Times news?



• The more people affected…

• The more prominent (famous) those 

involved…

• The more unusual the event…

• The more timely the event…

…The more likely it is 

to get published as news.

And that’s when the media starts 

calling you!



Which would you consider more 

newsworthy?

1) Confirmation at your parish

2) Pope confers confirmation at your parish 

1) Your school wins the district championship

2) One of your students competes in the Olympics

1) A seventh-grader wins a science fair

2) A seventh-grader builds a robot and sells it to 

Google



Those examples demonstrate how prominence

and uniqueness impact newsworthiness

But so does timeliness: A parish pilgrimage to 

Philadelphia makes the news when Pope Francis 

is in town.

But nothing is as old as Christmas on Dec. 27. So 

think ahead!



If it happened already it’s news.

If it is going to happen, it’s an event.



What every news story or event 

announcement requires:



 Who

 What

 When

 Where

 Why

 (and how).

The famous 5 Ws of 

journalism:



• Do not use all caps ANYWHERE! (Not in the headline or subtitle or the 

story, not in the story itself, not in an event posting)

• Always identify your source or person being quoted by full name 

(first name, last name) followed by who they are (i.e. Father Enrique 

Delgado, pastor, St. Katharine Drexel Parish, Weston)

• Titles before names: Abbreviate Msgr.; all other religious titles 

(Archbishop, Bishop, Father, Sister, Brother, Deacon) spell out. 

• Picture captions must include: names of all those in the photo from 

left to right with brief explanation of what’s taking place in the 

picture; relevant identifications, such as pastor, parochial vicar, 

principal, seventh-grader, etc.

General style guide for news articles, event 

submissions and photo captions:



General style guide for news articles, event 

submissions and photo captions:

• Count heads. Make sure the number of recognizable people in the 

photo and the number of IDs you provide are equal. And the number 

shouldn’t be more than five or six. 

• Write captions in full sentences, with a present tense verb. 

- e.g. Archbishop Thomas Wenski greets parishioners at St. John 

the Apostle Church in Hialeah before celebrating the 

anniversary Mass for the parish July 17.

- Notice what’s included there: Who, what, where, when.

- I should be able to look at the picture and see what the story is 

about.



Submitting pictures

•Print requires higher resolution than Web

•Shoot and send at highest resolution possible (file size: 1 

megabyte (MB) = 1,000 kilobytes (KB) or bigger)

•Photo files should have a .jpg extension

•Do not embed them in Word or PDF documents

•Do not reduce their size to send over email



-Don’t let your photos be boring

• Look for people interacting rather than 

just looking straight at the camera

• Look for one photo that tells the whole 

story

• Avoid groups of more than 5 people

vs



How to get your news published:

• In The Florida Catholic / Archdiocese of Miami 

website

• Send it to me: arsoto@theadom.org

• In the secular press:

• Send it to Juan: jdiprado@theadom.org

• Always:

• Copy Mary: mragosta@theadom.org

mailto:arsoto@theadom.org
mailto:jdiprado@theadom.org
mailto:mragosta@theadom.org


Archdiocese of Miami

website

Events calendar: 

• On the homepage all the time

• Sent out as part of the email 

newsblast each Wednesday



To announce an event:
• Open “My Account” at top right of home page



Sign in or create an account 



If you are creating a new account, fill in the blanks:







Then look at the top right hand corner under 

My Account:



Click on My Events:
• Most of you will not be able to post articles



Follow the prompts 

and fill in the blanks

• Choose from drop-down 

menu

• Category

• Language

• Where? Church, school 

or other

• Location: Will appear 

automatically for 

church/school. If other, you 

have to fill in.

• Contact information:

• Make sure you “select a 

type” when you fill it 

in, otherwise it will not 

appear properly



Write:

• Quick description in 

upper box

• Longer description in 

lower box

• Short description is 

absolutely necessary

• Long description is 

completely optional



Choose a 

date:

• From date A to B: 

Aug. 13-15

• Repeats 

systematically: 

First Saturdays, 

First Fridays / 

Tuesdays and 

Thursdays for 3 

weeks

• Repeats on 

specific dates: 

“This is a manual 

process…”



Follow the prompts and fill in the blanks

You can tweak 

individual dates 

afterward, and 

also by clicking 

on the 

“Review” tab.

Also, be sure to 

add a 

“relationship.” 

That way the 

event will 

appear under 

your parish 

listing.





Add an Adobe PDF file, such as a flyer with 

more information



Add a 

picture/jpg 

image — 230 

pixels wide x 

180 pixels 

deep — as 

decoration



Note the 

Duplicate 

option: If you 

have more than 

one event you 

need to post, 

hit Duplicate 

and change 

whatever needs 

to be changed. 



Once it is submitted online, it is received 

for the print edition

• one-stop service 

• as long as it meets deadlines, which 

are posted at: 
www.miamiarch.org/CatholicDiocese.php?op=old_News_

Collaboration

http://www.miamiarch.org/CatholicDiocese.php?op=old_News_Collaboration


•Good rule of thumb: Post 8 weeks before 

event date for print deadline

•Events may be posted months ahead – the 

earlier the better

•Event announcements themselves may lead 

to news coverage: Florida Catholic might 

decide to send a reporter and 

Communications Office might announce to 

secular media



To post articles (after an event has 

happened):

-Send stories and pictures to me: 

arsoto@theadom.org

-Chances are they will not run in print but 

obviously that depends on the 

newsworthiness

mailto:arsoto@theadom.org




www.facebook.com/ArchdioceseofMiami



@CatholicMiami



@catholicmiami



What to do if a journalist 

knocks on your door



What to do if media call your 

parish/school:

1. Designate in advance a person in your office who will take such calls; 

usually this is the parish or school administrative assistant.

2. Have the person ask for the reporter’s name, media outlet (what TV 

station, newspaper, radio station) and a phone number.

3. Inform the reporter that all media calls must be cleared through the 

Archdiocese of Miami Office of Communications. Please ask the caller to 

contact Mary Ross Agosta, Director of Communications at 305-762-1043 

or 305-790-8811 (cell).

4. Once the phone call with the reporter is concluded, please call the 

Communications Office to alert personnel to the expected call and 

provide the reporter’s name etc.

5. Communications personnel will be in touch with you regarding the 

reporter’s request.



What to do if media arrive at your 

parish/school:

1. If the reporter enters the building, a designated staff person should greet 

and introduce her or himself.

2. Ask the reporter his/her name, media outlet and phone number; usually a 

business card is presented.

3. When the reporter states the reason why he/she is present at the 

parish/school, the designated person shall inform the media 

representative that all interviews must be approved by the Archdiocesan 

Communications director. Normally such visits by the media mean bad 

news!

4. The reporter should be asked to wait outside the property and be 

instructed to contact the ADOM Communications Director, either by office 

or cell phone number, for approval. Please feel free to provide these 

numbers (above) to the media representative.



5. Once the reporter departs, please contact Mary Ross Agosta to 

update her on this event.

6. If the media person has not reached out to Communications, the 

ADOM director or media coordinator will do so after receiving this 

information from you or your designated person.

7. If further information or updates are needed a member of the 

Communications personnel will be in touch with you.

What to do if media arrive at your 

parish/school (cont.):



What to do if you call the police/fire 

departments to your parish/school – and 

the media show up:

1. If an emergency has occurred at your parish/school and it is necessary to 

call police and/or fire rescue, please notify the Communications Office as 

soon as possible. Please do not wait for the media to show up before you 

call.

2. Media listen to police dispatches, have contacts within the police and 

fire departments, and people in general will call the media to report any 

type of emergency/excitement — and media will respond to leads/phone 

calls.

3. If media arrive at your parish/school have a designated person ask them 

to remain on public property, which includes the sidewalk.



What to do if you call the police/fire 

departments to your parish/school – and the 

media show up (cont.):

4. Once notified of the emergency, a determination is made, and very 

often, the Communications Director will travel to your parish/school to 

provide support to church personnel and appropriate information to the 

media, allowing the pastor/church personnel to deal with the emergency.

5. Often, the ADOM Communications personnel work directly with public 

information officers of police and fire departments when onsite.



When the good news is about the 

Good News in your parish/school:

1. If there is something occurring in your parish/school that should receive 

ADOM or secular media coverage, please contact the Communications Office 

and/or Ana Rodriguez-Soto, editor of the Florida Catholic, and Juan Di Prado, 

media coordinator. Information provided in a timely manner will expedite 

the coverage.

2. There are many media representatives who are ADOM parishioners; 

perhaps he/she is a member of your Parish Council. 

3. If this parishioner brings a story idea about the parish/school to you, be 

affirming and grateful for this opportunity. 

4. Please call the Communications Director about this opportunity and 

provide the reporter’s name and phone number.  



Become familiar with the ADOM website, 

www.miamiarch.org, to see where special 

events, seminars, and prayer services can be 

listed as well as Archbishop Wenski’s statements, 

columns, ADOM stories, and weekly blogs. Also 

provided are the social media addresses for the 

ADOM’s Facebook, Twitter and Instagram 

accounts.

http://www.miamiarch.org/


Our contact information: 
Mary Ross Agosta, Director of Communications:

Office: 305-762-1043  / Cell: 305-790-8811

mragosta@theadom.org

Juan Di Prado, Digital Media Specialist / Media Coordinator

Office: 305-762-1046 / Cell: 954-326-0955

jdiprado@theadom.org

Ana Rodriguez-Soto, Editor, The Florida Catholic / La Voz Católica

Office: 305-762-1131 / Cell: 305-761-8990

arsoto@theadom.org

Rocío Granados, Reporter, La Voz Católica

Office: 305-762-1130

rgranados@theadom.org

Veronica Fernandez, Administrative Assistant

Office: 305-762-1045

vfernandez@theadom.org
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